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U3cnedsaHemo Ha uKoHoMuYyeckume egpekmu om gpecmusana Howy/lMnosdue
2015 6e ocvbwjecmeeHo om UHMeEPOUCUUNAUHAPEH eKur, Kolmo eK/wu-
84 eKcrnepmu Ha UHuyuupawume opzaHuszayuu PoHOayua ,bayepsakc” u
UHOBCcmpu You Npyn OO, KAKMO U HA NapmHupauume 8 mosa uscsedsaHe
Kameodpa ,,[MpunoxHa u uHCMuUMyyuoHanHa coyuosoausa” kM [11080uscKu
yHusepcumem ,lMauculi XuneHoapcku”, ®oHdauyusa ,0meopeHu MN3kycmea”
U He3a8uUCUM KOHCYynmaHm. To3u MpoeKkm e UHUYUUPAH Kamo MpusoXHO-
Hay4yeH orum 3a pa3pabomeaHe Ha Memo00s02UA, KAMO HAMA 8b3/10HUMern
U huHaHcupawa opeaHuU3ayuA. Lianama omeogopHocm 3a pezyamamume om
uscnedsaHemo Hocam MHOvcmpu You pyn 004 u ®oHdayus ,,bayep3akc”

The survey of the economic effects of the Night/Plovdiv 2015 festival was
performed by an interdisciplinary team including experts from the initiator
organisations — the Bauersachs Foundation and Industry Watch Group Ltd.,
as well as partners in the survey — the Applied and Institutional Sociology
department at the University of Plovdiv Paisii Hilendarski, the Open Arts
Foundation and an independent consultant. This project was initiated as
an applied scientific attempt at developing a methodology with no investor
or financing organisation. Industry Watch Group Itd. and the Bauersachs
Foundation bare the entire responsibility for the results of the survey.
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[MbAHUAT fOKNAA OT U3CNeABaHETO MOXKETe a BUAUTE Ha:
The full study report is available on:




Kaksa e uenta?

Llenta Ha ToBa ycunue e Aa Cb3Aade MPUIoXKHa MeTo40/10rMa U Aa usrpaam
KamnaumuTeT OT KOHCYNTaHTU M LUMPOKA KOaNWLMA OT MapTHbOPM 3a TEKYLLO U3-
cnefjBaHe Ha MKOHOMMYECKMTE edEeKTU OT YC/IYriM, KOUTO HAMAT CTOMaHCKM
XapaKkTtep. HacToswwoTo nscneasaHe pa3sBMBa MeTOL010MMA, U3MEPBALLA Bb3-
BPALLAEMOCTTa Ha HanpaBeHWUTEe MHBECTULNN.

What is the purpose?

The purpose of this effort is to create an applied methodology and build
capacity of consultants and a broad coalition of partners for the on-going
survey of the economic effects of non-commercial services. The current
survey develops a methodology measuring the return of investments made.

3a Koro e LeHHa metogonoruara?

MeToaon0rusTa e LeHHa 3a LWMPOK KPbr OT NOTPEOUTENN, BKAKOUYUTENHO Ky
TYPHM OMNepaTopu, rpaHToONoONAy4YaTeNn, AOHOPU - NYBAUYEH U YaCTEH CEKTOP,
MeAUWN U aKTUBHU rparkaaHu. PesyntaTute OT M3CNeABaHETO HA MKOHOMM-
yeckuTe edeKTM ca OT Mo/si3a 3a KyATYPHUTE OnepaTopu U MeHUZKbpW MNpu
OCbLLECTBABAHE HA aHa/IN3 M OLEHKA Ha U3MUHAAKN BeYe CbOUTUSA, KaKTo 1 3a
nAaHWpaHe Ha 6baelm TakmMBa. [JaHHUTE ca BaskHM 1 32 NAPTHbOPW U CNIOHCO-
py OT NYBAMYHMA M HAaCTHUA CEKTOP, KOMTO MOAKPENAT Uan 61uxa NnoaKpenuam
cbbuTUA MK 0beKTn B chepata Ha KynTypaTta. PaspaboTeHaTa meToaosiormsa
N BK/IIOYEHUTE B HEA MHCTPYMEHTU Ca MPUJIOKMMU HE CaMO 3a KYATYpHU dec-
TUBAN N 0BEKTU, HO U 33 NO-LUMPOK KPbI OT CbOUTUA N NPOABU, KOUTO HAMAT
NPAKO MKOHOMMYECKO U3MEPEHME.

Who is this methodology relevant to?

The methodology is relevant to a wide array of users, including cultural
operators, grant receivers, private and public donors, media and active
citizens. The results of the survey of economic effects are useful to art
managers in analysing and evaluating past events and planning future ones.
The data is also relevant to private and public sector partners and sponsors
who support or are willing to support art events or projects. The methodology
thus developed and the instruments it comprises are applicable not only to
cultural festivals and projects but also to a broader spectrum of events that
have no direct economic consequences.
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OCHOBHU METOAMU Ha U3caeaBaHeTo

O6eKT Ha NMMNOTHOTO TeCTBaHE Ha MeToAoA0rMATa baxa obLmUTe MKOHOMMYe-
cKu edeKktn ot dpectusana Howy/Mnosams 2015. Mposegoxme 958 aHKeTH Ha
TepeH ¢ nomouwTa Ha 40 gobposonun. M3nonssaxme Tpu JONbABALLM CE Me-
TOAA 33 OLEHKA HA NON3UTE U CTONAHCKUTE edeKTu:

* AHanu3 Ha nonsume u pa3xodume

MeToAbT Ha NOA3UTE U PasxoauTe e Hal-4yecTo M3MON3BAHUAT METoA U Hall-
KOHCEPBATUBHUAT OT NpuioxeHute. MNpn aHanmnsa 6e cbbpaHa nHbopmaLms
3a BCMYKM Pa3xogm (MapuUyHM U HEMAPUYHK), HACTBNWIM 32 OpPraHM3aLMATa Ha
decTmBana, Kakto u b6e cbbpaHa 1 o0bpaboTeHa MHDOPMaLMA 3a NON3UTeE 3a
MeCTHaTa UKOHOMMUKA.

* Memo0d Ha mMemHume pasxoou

Mpy noaxofAa Ha MbTHUTE PA3XO4M Ce TbPCU OLEHKA Ha YKeNaHMETO Ha WH-
AMBUAA Aa NNATU 3@ CTOKA MM YC/Iyra C BKAOYEHWN U3BbPLUEHUTE 3@ KOHCY-
MauuaTa 1 pasxogu. Metombt ce 6asmpa Ha PasKPUTUTE NPESNOYMTAHMA Ha
notpebutenute.

e Memoo Ha yCcn06HOMO ocmoliHocmsasaHe

ToBa e AMPEKTEeH MeToA Ha Mpoy4YyBaHe, KOWTO OLEHSBA MKOHOMMYECKaTa
CTOMHOCT Ha NPOAYKTMU U YCAYTH, KOUTO HAMAT NasapHa CTOMHOCT, KaTo Cb3Aa-
Ba XMMOTETUYEH MNa3ap 3a Te3u CTOKM U YCIYTU U ce ONUTBA Aa pa3bepe KakBa
€ MaKCcMMasiHaTa CymMa, KoATo noTpebuTtenaTt 61 3annatu 3a Tax.



Main survey methods

The methodology was tested on the general economic effects of the Night/
Plovdiv festival 2015. We conducted 958 field interviews with 40 volunteers.
Three complementary methods for the evaluation of economic benefits and
effects were used:

* Cost-benefit analysis

The cost-benefit is the most used one and the most conservative of the ones
applied. Information was gathered about all expenses (financial and not) made
for the festival organisation. Also data was gathered and processed about the
benefits for the local economy.

* Derived demand from travel costs

The travel costs approach seeks to evaluate an individual’s desire to pay for
certain goods or services, including expenses made for its consumption. The
method is based on discovering consumer preferences.

* Contingent valuation method

This is a direct research method which evaluates the economic value of
products and services that have no market value by creating a hypothetical
market for these goods and services and trying to establish what the maximum
sum a consumer would be willing to pay for them is.
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31 000 YHUKANTHU

NOCETUTE/IX B HOLLITA

NPEAENHUAT NPUXOA E B
PASMEP HA 783 000 /1B.

PesanaTn

*  [leMo2pahcKu u coyuanHu Xapakmepucmuxu

CvbuTnAaTa B pamkute Ha dpectmsana Hout/Mnosaus 2015 ca noceTeHu
o1 31 000 aywu, a obwmaT 6poit noceweHna Ha Hout/Mnosaus 2015 e
okono 42 000.

usywuTe B rp. MnoBAMB CbCTaBAABAT Hal-roNAM AsA OT 0bwma 6poit
nocetutenn cbc 79% maun 24 500 gywn.

Han-ronam e genst Ha noceTUTeNNTE BbB Bb3pacToBa rpyna 18-25 roau-
HU € 32.4%

Hali-ronam e oenst Ha NpuTeXKasBalLmTe BUclle obpasosaHue ¢ 49.7%

Banso 80% ot nocetutenute Ha Houwt/Mnosamus 2015 ca nocetunu dectu-
Basa ABa WM NoBeYye OT ABa MbTU NPe3 U3MUHANUTE TOLUHM.

* AHanu3 Ha nonsume u pa3xodume

CpeaHaTta cyma noxapyeHa Ha YoBeK 3a uenma dectnsan e B pasmep Ha
30 ns..

MpepenHuAT Nnpuxop e B paamep Ha 783 000 ns..

O6wuTe pasxoam, BKAUUTENIHO PAa3XOAM HanpaBeHW OT CTpaHa Ha napT-
HbOPM M y4acTMLM, CBbP3aHKN C OpraHnsMpaHe v nposexaaHe Ha Houwy/
Mnosaue 2015, ca B paamep Ha okono 195 000 ns.

Pesyntatute OT aHanM3a Ha NOA3MUTE U Pa3XOAUTE COYaT, Ye 3a BCEKU UH-
BECTUpaH neBs B nposexaaHeTo Ha Houw/Mnosams 2015, npuxoaute 3a
MKOHOMMKaTa ca B pasmep Ha 4 /..



NbTHU PA3XOAU B PASMEP
HA 86 000 /1B.

589 000 /1B. "CK/IOHHOCT
OA CE NNATU" OT
NYBNUKATA HA HOLLTA

ObL, MKOHOMMWYECKU
E®EKT B PASMEP HA 1.0 -
1.4 MWUN. NB.

* Memod Ha nbmHume pasxoou

- 0O6wumTe NbTHU pa3xoam ca B pazmep Ha 86 000 nB., kKato 51% oT TaAx ca B
pesynTaT Ha noceweHus, ocblyectseHn ot Obnact Codus.

* Memod Ha ycs108HOMO ocmoliHocmsasaHe

- CpepgHaTta cyma, KosaTo nocetutenute Ha Houl/Mnosans 2015 ca CKNOHHK
Oa nnataT 3a ¢ecTmBana, e B paamep Ha 19 ne. Ha 6a3a Ha onTUMKUCTMY-
HUA CLLEeHaPWiA, NOyYeH Ypes U3MepBaHe Ha 3aABEHUTE NPeANOYNTAHUSA
Ha nocetuTenute Ha Houw/Mnosaus 2015, 6e nsuncaeHa ,CKAOHHOCT Aa
ce nnatn” B pasmep Ha 589 000 nB..

* 06w, UKOHOMUYECKU eheKm

- O6WMAT MIKOHOMMUYECKM eDEKT BK/IOUBA KaKTO NasapHUTe, Taka M Hena-
3apHuUTe edekTn, 1 e B pasamep 1.0 — 1.4 maH.NB.
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31 000 UNIQUE VISITORS

TOTAL PROFIT 783 000 BGN

Results
» Demographic and social characteristics

Night/Plovdiv 2015 festival was attended by 31 000 persons. The total
number of Night/Plovdiv 2015 attendances is around 42 000.

Plovdiv residents form the majority of visitors with 79% or 24 500
persons.

Of all age-groups, the most visitors were in the 18-25 age group,
accounting for 32.4% of all visitors.

University graduates form 49.7% of all visitors

Nearly 80% of Night/Plovdiv 2015 visitors visited the festival two or more
times in recent years.

» Cost-benefit analysis

On average festival visitors spent 30 BGN.
The total profit was 783 000 BGN.

All expenses for the organisation of Night/Plovdiv 2015, including those
made by partners and participants, amount to around 195 000 BGN.

The cost-benefit analysis shows each lev (BGN) invested in Night/Plovdiv
2015 the profit was 4 BGN.



* Derived demand from travel costs method

- Total travel expenses amount to 86 000 BGN, 51% of them being a result
of visitors from the Sofia region.

e Contingent valuation method

- On average Night/Plovdiv 2015 visitors are willing to pay 19 BGN. Based
on the optimistic scenario, constructed through the measurement of
preferences declared by Night/Plovdiv visitors, “willingness to pay” was
calculated at 589 000 BGN.

» Total economic effect

- The total economic effect includes both market and non-market effects
and is between 1 and 1.4 million BGN.

TRAVEL EXPENSES AROUND
86 000 BGN

589 000 BGN "WILLINGNESS
TO PAY"

1 AND 1.4 MILLION TOTAL
ECONOMIC EFFECT
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How/MNnosaus

dectuBanst ,Houy Ha MyseuTe U ranepumTe” ce NPoBeXKAa 3a MbPBU NbT B
Bbbarapua npes 2005 r. 8 Mnosane. PopmaTsT CTapTUMPaA MO MHULMATUBA Ha
BecenuHa n KatpuH Capuesu - ocHoBaTenu Ha ranepus ,Capues”. MNpes 2007
r. Te cb3gasat v poHaaumsa ,OTBOpeHn M3KycTBa” - 6a30B opraHnsaTop Ha Ho-
wra. MNogobHo Ha gpyrn ,,6enmn HowM"” No cBeTa KOHUEeNUMATa e 3a CpeLla Ha
ny6amnKaTa C apTUCTU, U3KYCTBO M KYNTypa B HETUMUYHUTE BEYEPHU U KBCHU
cpeaHolwHM Yacose. lMpe3 2005 r. 6poaT cbbutMa B NporpamaTa e okono 20,
a ayguTopwmsTa nocetuna Howra okono 3000 aywu. Owe Torasa pectmBansT
NnpaBu KyATYpHa PEBOIOLMA KATO 33 efHA Beyep ycnAsBa ga y4BOW U yTpou
rogvwHaTa 6asa noceLeHma B HAKOW OT rofieMuUTe My3en U ranepum Ha Mnos-
AuB. 11 rogMHM No-KbCHO GOPMATLT He CnNUpa A3 TbPCU Npeaun3BUKaTeNCTBa
M MHOBALMW KaTo paswmpsiBa obxeaTa cu - cbbuTUATa ca Hag 100, a ayau-
TopuaTa Bapupa mexay 40 - 50 000 gywu. B ctpemeka cnm MmeHHO Aa 6bae
,Culture at large”, cbbuUTHETO yCnABa Aa NOCTaBM Ha efHa KapTa AbPMKaBHW,
pPernoHanHu, YaCTHU N HENPABUTENCTBEHM CTPYKTYPU C pasiMyeH MexaHU3bm
Ha PYHKLMOHMPAHE M C pas3/InyHa CTerneH Ha pa3no3HaBaeMocT. B nogkpena
Ha TeXHUTe KyATypHW npoaykTtv Hou/Mnosams cb3gasa npes 2013 r. T.Hap.
®oHg ,,CneumnanHm NPoOeKTU”, KOWTO AaBa Bb3MOXKHOCT 32 CbOUHAHCUMpPaAHe
Ha apTUCTUYHM MPOEKTM YACT OT Nporpamata. dectmBanbT PaboTh € HAKOM OT
HaW-MU3ABEHUTE CbBPEMEHHM apTUCTU U KypaTopKM B CTPaHaTa, KaKTo U C nose-
YETO aKTUBHU MEXAYHAPOAHU KYNTYPHN MHCTUTYLMM Y HaC.

Usnata uctopus Ha Houwy/lMnosams, NPUHUMNNUTE, 3a/e€rHaanm B OpraHusu-
paHEeTo Ha CbOUTMETO, M YCTOMUYMBOCTTA MPE3 rogmMHUTEe ca GaKTOPU, KOUTO
npasAT ¢ectmBana noaxoasly, 1abopaTtopeH Kasyc 3a UHTEPAUCLMUNINHAPHO
n3cneBaHe Kato HacToALWoTo.

Night/Plovdiv

The Night of Museums and Galleries festival was held for the first time in
Bulgaria in Plovdiv in 2005. The format started by initiative of SARIEV Gallery
founders Vesselina and Katrin Sarievi. In 2007 the two established the Open
Arts Foundation —the Night’s main organiser. Like other “White Nights” around
the world, the idea is for the audience to encounter artists, art and culture in
unusual evening and late-night hours. In 2005 the program included around
20 events attended by around 3000 people. Even then the festival was already
a cultural revolution, doubling and tripling annual visits in some of Plovdiv’s
major museums and galleries in one night. Eleven years later the format is still



on the quest for challenges and innovation by broadening its scope — events are
more than 100 and visitors range between 40 and 50 thousand people. In its effort
to be culture at large, the event has managed to put on the map national, regional,
commercial and non-profit structures which function very differently and are
known to the public to varying degrees. With the aim of supporting their projects,
in 2013 Night/Plovdiv created the so called Special Projects Fund which co-finances
art projects that are part of the festival program. The festival is working with some
of the most renowned contemporary artists and curators in the country and with
most international institutions active in the field of culture here.

Night/Plovdiv’s history, its principles and its sustained efforts through the years,
make the festival a suitable laboratory case for interdisciplinary research such as
the present one.

MpedcmassaHemo Ha u3csiedsaHe ,,IKOHOMUYeCcKU egpeKkmu om KyamypHume gec-
mueanu. MuaomHomo u3scnedeaHe u peaynmamu How/lMnosdue 2015” e nookpe-
neHo om ®OPYM 2019 u lnosdus 2019. KoHyenyuama Ha ®OPYM 2019 kamo
obpazosamesnHa naamgopma e 3a cb30asaHe Ha MPEexosu NapmHs6opcmasa ¢ yesn
MnosuUWasaHe Ha UHGOPMUPAHOCMMA, U32paxc0aHe U pa3sumue HA Kanayumem
u nyb6suKa, Heobxo0uMu 3a Cb3008aHEe HAO OCHOB8A 3d yCrnewHama peanu3ayus Ha
ECK 2019. Temume Ha gpopymume ca 068bp3aHU MPAKO C npoepamama Ha l11080us
ECK 2019 u yensm Oa npedussukam rnpogecuoHanHuU OucKycuu, obmeH Ha onum u
3HaHUA 8 061aacmma Ha Kynamypama e bvazapus. @opym 2019 ce nposexcda exceme-
ce4yHo, a damume Ha PA3AUYHUME cpeuwju ca nybauKyeaHu Ha UHPOPMAYUOHHUME
naamgopmu Ha OD ,,Mnoedus 2019“

The presentation of the survey “Economic Effects of Art Festivals. Pilot Research
and Results Night/Plovdiv 2015” is supported by FORUM 2019 and Plovdiv 2019.
FORUM 2019 is an educational platform and its concept is to create a network of
partnerships to raise awareness, build capacity and develop new skills — an action
that is needed as a basis for successful implementation of the ECoC 2019 program.
The forum topics are connected directly to the program of Plovdiv - ECOC 2019 and
aim to foster professional discussions, exchange of experience and knowledge in the
fields of culture in Bulgaria. Forum 2019 is held monthly and the specific dates of the
meetings are posted on the MF Plovdiv 2019 information platforms.
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